A9 19 ENNRUUUS U AT AETTHAZSIAINA1Y (51R181984)
Tun1sdndadnanenlilgaunasadng

0. B9lAsIN1T MITMU3MIES waziudayamunisnainvewdniugianuanuidy
RUIUUTEINUREFUNIT3085  exo,000 UM (MiauauAmiuumaIw)

. Sufifuunnangns (5101809890 Tl o€ furan beex  Sramuuinadiig wasfy
Foyadumanainvassdniusianuanuite 2FuuUsEN exo,coo UM (Msautfmiiy

Vo) fail
&  YaulnnsiaIUsnm
d1979 waziiudoyadiunisnainroandndusiannnadnuide 99U o Wandud lawn

a o (-]

@) Trafausiuuugenun iy b) Tidusilesiulsananiluansa uay ) ndndusianiivasulng

nquivansfiv lngvinsiusivsudayaviuuulgugiivasuuuyend lnediidelunisdisia uas

iuteya dail

a.®)
<)
&.m)
<€)

@.&)

< v v

M3en579 Uasiiutayaduilng

M99 wasiudayaan wwindaun1agsia (PEST Analysis)
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M3 eanmnsudsiunelugramngsy (Five Forces Model Analysis)

MINATIEAULITUMNGIAR (Competitor Analysis)

MIIATIENGNAI (Customer Analysis)
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TrgUszaarn1en1snae (Marketing Objectives)

- mstmuangsidvang (STP Marketing)
- MIINNALENENITAAIN (Marketing Strategy)
- UsznanmsanudulUlasunisenan (Market Potential Estimation) wagUssane
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